CHEATI " Social Media Marketing Cheat Sheet
HERO

SH EETS A comprehensive cheat sheet covering key aspects of social media marketing, including strategy, content creation, platform specifics, analytics, and
optimization. Ideal for marketers looking to enhance their social media presence and drive results.

Social Media Marketing Strategy

Defining Your Goals Target Audience Identification Platform Selection
SMART Goals: Ensure your goals are Specific, Demographics  Age, gender, location, income, Consider: Where your target audience spends
Measurable, Achievable, Relevant, and Time- education, occupation. their time online.
bound. . . » Facebook: Broad audience, diverse content
Psychographics Interests, values, lifestyle,
. formats.
E . attitudes.
xamples: s .
) = Instagram: Visual content, younger audience.
= Increase brand awareness by 20% in Q4. Behavior Online habits, purchasing . . ) )
. . »  Twitter: News, discussions, quick updates.
» Generate 50 qualified leads per month behavior, platform usage. . ) )
through Linkedin ) ) ) » LinkedIn: Professional networking, B2B
’ Tools Use social media analytics, marketing.
. fsurveys, and customer « TikTok: Short-form video, Gen Z audience.
Key Performance Indicators (KPIs): interviews to gather data.
« Engagement Rate (likes, comments, shares)
* Reach and Impressions
»  Website Traffic from Social
» Lead Generation and Conversions
Content Creation & Curation
Content Pillars Content Formats Content Curation
Identify 3-5 core themes relevant to your brand Text Blog posts, articles, captions, Share relevant content from reputable sources to
and audience. These pillars will guide your tweets. provide value to your audience and build
content strategy. Images Photos, infographics, illustrations. relationships. Always credit the original source.
Example: For a fitness brand: Video Short-form videos, live streams, Tools: Feedly, Pocket, BuzzSumo.
* Nutrition webinars.
+ Workouts Audio Podcasts, audio clips.

» Mindfulness . )
. Interactive Quizzes, polls, contests.
» Success Stories

Platform-Specific Tactics

Facebook Instagram LinkedIn
« Utilize Facebook Ads for targeted reach. « Use high-quality visuals. e Share industry insights and thought
« Engage with comments and messages « Utilize relevant hashtags. leadership.
promptly. +  Engage with Stories and Reels. « Engage in relevant groups.
» Create or join relevant Facebook Groups. . Collaborate with influencers. »  Network with professionals.
« Share a mix of content types (text, images, = Optimize your profile for search.
videos).
Twitter
TikTok
« Participate in trending conversations.
+  Share news and updates. « Create short, engaging videos.
+  Use relevant hashtags. » Participate in trends and challenges.
« Engage with followers in real-time. *  Userelevant hashtags.

» Engage with other users’ content.
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Analytics and Optimization

Tracking Metrics

Tools for Analysis

Staying Updated

Reach

Impressions

Engagement

Website
Traffic

Conversion
Rate
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The number of unique users who
saw your content.

The total number of times your
content was displayed.

Likes, comments, shares, and
clicks.

The number of users who clicked
through to your website from
social media.

The percentage of users who
completed a desired action (e.g.,
signing up for a newsletter,
making a purchase).

= Platform Analytics: Facebook Insights,
Instagram Insights, Twitter Analytics,
LinkedIn Analytics, TikTok Analytics.

» Third-Party Tools: Google Analytics,
Hootsuite, Buffer, Sprout Social.

A/B Testing

Experiment with different content formats,
headlines, visuals, and posting times to see what
resonates best with your audience. Track the
results and adjust your strategy accordingly.

Example: Test two different captions for the
same image and see which one generates more
engagement.

Social media platforms are constantly evolving.
Stay informed about new features, algorithm
updates, and best practices by following industry
blogs, attending webinars, and experimenting
with new strategies.

Resources: Social Media Examiner, HubSpot Blog,
Neil Patel's Blog.
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