
Marketing Automation Cheat Sheet
A quick reference guide to marketing automation, covering key concepts, strategies, and best practices for effective campaigns.

Fundamentals of Marketing Automation

Building Effective Automated Workflows

Segmentation and Personalization

Measuring and Optimizing Automation

Core Concepts

Marketing Automation: Using software to automate repetitive marketing

tasks.

Lead Nurturing: Building relationships with prospects through a series of

targeted communications.

Segmentation: Dividing your audience into smaller groups based on specific

criteria.

Personalization: Tailoring marketing messages to individual recipients.

Trigger: An action that initiates an automated workflow.

Workflow: A sequence of automated actions triggered by a specific event.

Key Benefits

Increased Efficiency Automate repetitive tasks, freeing up time for

strategic initiatives.

Improved Lead Quality Nurture leads with targeted content, increasing

conversion rates.

Enhanced Customer

Experience

Deliver personalized messages at the right time,

improving engagement.

Better ROI Optimize marketing spend by focusing on high-

potential leads.

Workflow Components

Entry Point/Trigger: What initiates the workflow (e.g., form submission,

website visit).

Actions: Automated tasks performed (e.g., sending emails, updating CRM

records).

Conditions/Branches: Rules that determine the path a lead takes through

the workflow (e.g., if/then statements).

Delays: Pauses between actions (e.g., waiting a day before sending the next

email).

Goals: Defining what a successful lead looks like.

Exit Criteria: Conditions that remove a lead from the workflow (e.g., making

a purchase).

Workflow Examples

Welcome Series New subscribers receive a series of emails

introducing your brand and products.

Lead Nurturing

Campaign

Prospects receive targeted content based on their

interests and behavior.

Abandoned Cart

Recovery

Customers who leave items in their cart receive a

reminder email with a special offer.

Re-engagement

Campaign

Inactive subscribers receive emails to encourage

them to re-engage with your brand.

Segmentation Strategies

Demographics: Age, gender, location, income.

Behavior: Website activity, email engagement, purchase history.

Interests: Topics they’ve shown interest in, content they’ve downloaded.

Lifecycle Stage: Lead, marketing qualified lead (MQL), sales qualified lead

(SQL), customer.

Industry: The sector in which the lead works in.

Personalization Techniques

Personalized Subject

Lines

Use the recipient’s name or other relevant

information to grab their attention.

Dynamic Content Show different content based on the recipient’s

segment or behavior.

Personalized

Recommendations

Suggest products or content that align with

their interests.

Behavioral Triggers Set automated responses based on behavior

and actions.

Key Metrics

Click-Through Rate (CTR): Percentage of recipients who clicked a link in

your email.

Conversion Rate: Percentage of recipients who completed a desired action

(e.g., made a purchase).

Open Rate: Percentage of recipients who opened your email.

Bounce Rate: Percentage of emails that could not be delivered.

Unsubscribe Rate: Percentage of recipients who opted out of your email list.

Return on Investment (ROI): The profit generated from your marketing

automation efforts.

Optimization Tips

A/B Testing Test different subject lines, email content, and calls to

action to see what performs best.

Segmentation

Refinement

Continuously refine your segments to ensure you’re

targeting the right audience with the right messages.

Workflow Analysis Analyze your workflows to identify bottlenecks and

areas for improvement.

Data Cleansing Regularly clean your email list to remove invalid or

inactive addresses.
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