CHEAT
SHEETS

engagement and conversions.

Email Design Fundamentals

Key Elements of an Email

Email Campaign Design Cheatsheet

A comprehensive guide to designing effective email campaigns, covering key elements, best practices, and design principles to maximize

Design Principles

Email Structure Best Practices

Subject Concise, engaging, and relevant to
Line the email content. Use
personalization and A/B testing.

Preheader Extends the subject line, providing

Text additional context and enticing
recipients to open the email.

Header Includes your logo and branding,
ensuring brand recognition. Keep
it simple and clean.

Body The main content of your email,
delivering value and driving action.
Use clear and concise language.

Call-to- A prominent button or link that

Action prompts recipients to take a

(CTA) specific action, such as ‘Shop
Now' or ‘Learn More'.

Footer Contains essential information like

unsubscribe links, contact details,
and social media links.

Visual Design and Branding

Visual Hierarchy: Guide the reader’s eye through
the email using size, color, and placement.

Whitespace: Use whitespace to create a clean
and uncluttered design, improving readability.

Consistency: Maintain a consistent brand identity
with your website and other marketing materials.

Mobile Responsiveness: Ensure your email looks
great on all devices by using a responsive design.

Accessibility: Design your email to be accessible
to all users, including those with disabilities. Use
alt text for images.

Start with a compelling header and engaging
preheader text to capture the reader's attention.

Clearly define the purpose of the email in the
opening paragraph.
Use bullet points and short paragraphs to break

up the text and improve readability.

Include relevant images and graphics to enhance
the visual appeal of the email.

Incorporate a clear and concise call-to-action
(CTA) that directs the reader to the desired
action.

End with a concise closing statement and
contact information for further assistance.

Color Palette Typography Imagery
Primary Use your brand'’s primary colors Font Choose fonts that are easy to Use high-quality, relevant images that enhance
Colors to maintain consistency. Selection read and align with your brand'’s the message of your email.
Secondary Use secondary colors to personality. Optimize images for web use to reduce file size
Colors highlight important elements Font Size Use appropriate font sizes for and improve loading times.
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and create contrast ea;';_gl_st and blclxily t?Xt to ensure Use alt text for all images to ensure accessibility
Neutral Use neutral colors for reacability on afl devices. and provide context in case the image doesn't
Colors background and text to ensure Line Height Adjust line height to improve load.
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readability r§a a”b| ity ancli. crela e atmore Consider using animated GIFs or short videos to

Accessibility Ensure sufficient contrast visually appealing fayout. add visual interest and engagement.

between text and background
colors for readability.

Content and Personalization

Crafting Engaging Content

Start with a compelling headline that grabs the
reader’s attention.

Use clear and concise language to convey your
message effectively.

Focus on the benefits of your offer rather than
just the features.

Tell a story or share a personal anecdote to
connect with your audience on an emotional
level.

Incorporate social proof, such as testimonials and
reviews, to build trust and credibility.

End with a strong call-to-action that prompts the
reader to take the desired action.
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Consistency  Maintain consistency in font
choices throughout your email

campaign.

Ensure images are mobile-friendly and responsive
to different screen sizes.
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Personalization Techniques

Email Copywriting Tips

Name Address recipients by their
first name to create a

more personal connection.

Personalization

Tailor content based on
the recipient’s location to
provide relevant offers and
information.

Location-Based
Personalization

Customize content based
on the recipient’s past
interactions with your
brand.

Behavioral
Personalization

Segmentation Segment your audience
based on demographics,
interests, and behaviors to
deliver more targeted

emails.

Product
Recommendations

Include personalized
product recommendations
based on the recipient’s
browsing history and
purchase behavior.

Testing and Optimization

A/B Testing Elements

Write in a conversational tone to engage your
audience and build rapport.

Use strong verbs and action-oriented language to
create a sense of urgency.

Highlight the benefits of your offer rather than
just the features.

Keep your sentences short and to the point to
improve readability.

Use bullet points and numbered lists to break up
the text and make it easier to scan.

Proofread your email carefully for any errors in
grammar or spelling.

Key Performance Indicators (KPIs)

Tools for Email Testing and Optimization

Subject Test different subject lines to see

Lines which ones generate the highest
open rates.

Call-to- Experiment with different CTA text,

Action colors, and placement to optimize

(CTA) click-through rates.

Images Test different images to see which
ones resonate most with your
audience.

Content Experiment with different content
variations to see which ones
generate the highest engagement.

Send Time  Test different send times to see
when your audience is most likely
to open and engage with your
emails.
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Open Rate: Percentage of recipients who opened
the email.

Click-Through Rate (CTR): Percentage of
recipients who clicked on a link in the email.

Conversion Rate: Percentage of recipients who
completed a desired action, such as making a
purchase.

Bounce Rate: Percentage of emails that could not
be delivered.

Unsubscribe Rate: Percentage of recipients who
unsubscribed from your email list.

Return on Investment (ROI): The overall
profitability of your email campaign.

Email marketing platforms (e.g., Mailchimp,
HubSpot) offer built-in A/B testing and analytics
features.

Litmus and Email on Acid provide email rendering
previews across different devices and email
clients.

Google Analytics can be used to track website
traffic and conversions from your email
campaigns.

Third-party A/B testing tools can provide more
advanced testing and optimization capabilities.
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