CHEAT
SHEETS

Advertising Fundamentals

Key Advertising Concepts

Advertising & Branding Cheat Sheet

A comprehensive cheat sheet covering essential advertising and branding concepts, strategies, and tactics for effective marketing campaigns.

Advertising Objectives

Common Advertising Appeals

Advertising: A paid form of non-personal
communication used to promote or sell a
product, service, or idea.

Brand Awareness: The extent to which
consumers are familiar with the qualities or image
of a particular brand.

Target Audience: A specific group of people at
which advertisements are aimed.

Call to Action (CTA): An instruction to the
audience designed to provoke an immediate
response, such as ‘Visit Today’ or ‘Call Now'.

Reach: The number of different people or
households exposed to an advertisement during a
specific period.

Frequency: The average number of times each
person within the reach is exposed to an
advertisement during a specific period.

Branding Essentials

Core Branding Elements

Informative
Advertising

Persuasive
Advertising

Reminder
Advertising

Reinforcement
Advertising

Create awareness and
knowledge of new products
or features.

Convince customers that
your product or service is the
best.

Maintain customer
relationships and remind
them of products that are
already well-known.

Assure current purchasers
they have made the right
choice.

Brand Positioning Strategies

Emotional Appeals: Tap into emotions such as
fear, humor, love, or patriotism.

Rational Appeals: Focus on product benefits,
features, and logical reasons to buy.

Moral Appeals: Direct a sense of what is right’
and ‘proper’.

Building Brand Equity

Brand Name: The verbal identity of a brand;
should be memorable, distinctive, and easy to
pronounce.

Logo: The visual symbol that represents a brand;
should be recognizable and representative of the
brand’s values.

Brand Voice: The tone and style in which a brand
communicates; should be consistent across all
channels.

Brand Values: The core principles that guide a
brand’s behavior and decision-making.

Brand Personality: The human characteristics
associated with a brand.

Advertising Channels

Traditional Advertising Channels

Competitive
Positioning

Benefit
Positioning

Price
Positioning

Quality
Positioning

Highlighting how your brand is
better than competitors in the
market.

Focusing on the primary
benefits that customers
receive from using your
product or service.

Positioning your brand as either

the most affordable or the

most premium option.

Emphasizing the superior
quality and reliability of your
product or service.

Digital Advertising Channels

Brand Awareness: Ensuring that your target
audience recognizes and remembers your brand.

Brand Association: Creating positive and relevant
associations with your brand.

Perceived Quality: Improving the overall
perception of your brand's quality and value.

Brand Loyalty: Cultivating strong relationships
with customers to encourage repeat purchases.

Selecting the Right Channel

Television Reaches a broad audience
but can be expensive.
Radio Cost-effective, targets

local audiences.

Good for detailed
information; declining
readership.

Print (Newspapers,
Magazines)

Outdoor (Billboards,
Transit)

High visibility in specific
locations.
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Search Engine
Marketing (SEM)

Social Media
Advertising

Display
Advertising

Email Marketing

Video
Advertising

Paid ads on search engines
like Google.

Targeted ads on platforms
like Facebook, Instagram,
Twitter, and LinkedIn.

Banner ads and other visual
ads on websites.

Direct marketing via email to
subscribers.

Ads on video platforms like
YouTube.

Consider your target audience, budget,
campaign objectives, and the nature of your
product or service when choosing advertising
channels.

A mix of traditional and digital channels often
provides the best reach and impact.
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Measuring Advertising Effectiveness

Key Performance Indicators (KPIs)

Tools for Tracking and Analysis

Analyzing Campaign Performance

Reach &
Impressions

Click-Through
Rate (CTR)

Conversion
Rate

Cost Per
Acquisition
(CPA)

Return on Ad
Spend (ROAS)
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Number of unique users
exposed to the ad; total
number of times the ad was
displayed.

Percentage of users who click
on the ad after seeing it.

Percentage of users who
complete a desired action (e.g.,
purchase, sign-up) after
clicking on the ad.

The cost of acquiring a new
customer through advertising.

The amount of revenue
generated for every dollar
spent on advertising.

Google Analytics: Comprehensive web analytics
tool for tracking website traffic, user behavior,
and conversions.

Social Media Analytics: Built-in analytics
dashboards on platforms like Facebook,
Instagram, and Twitter provide insights into ad
performance.

Advertising Platform Dashboards: Tools within
advertising platforms like Google Ads and
Facebook Ads Manager for real-time monitoring
and reporting.

Regularly review your advertising KPIs to identify
what's working and what's not.

Make data-driven adjustments to your campaigns
to improve performance and maximize ROI.

A/B test different ad creatives, targeting options,
and bidding strategies to optimize your
campaigns.
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