CHEAT
SHEETS

monitoring.

Backlink Fundamentals

Understanding Backlinks

SEO Backlink Analysis Cheatsheet

A comprehensive cheat sheet for analyzing backlinks to improve SEO, covering key metrics, tools, and strategies for effective link building and

Key Backlink Metrics

Backlink Types

A backlink is a link from one website to another.
Search engines consider backlinks as votes of
confidence. High-quality backlinks can
significantly improve a website’s search engine
rankings.

Not all backlinks are created equal. The quality,
relevance, and authority of the linking website
play crucial roles in determining the impact of a
backlink.

Analyzing Your Backlink Profile

Tools for Backlink Analysis

Domain Authority
(DA)

A Moz metric that predicts a
website's ranking potential
on search engine result
pages (SERPs). Ranging
from 1-100.

Page Authority
(PA)

A Moz metric that predicts
the ranking potential of a
specific page. It also ranges
from 1-100.

Referring
Domains

The number of unique
domains that link to your
website. More referring
domains generally indicate a
stronger backlink profile.

Anchor Text The visible, clickable text of
a link. Optimized anchor text
can improve rankings for

target keywords.

Link Relevance How closely the linking
website’s topic relates to
your website's topic.
Relevant links carry more

weight.

Follow/Nofollow
Attribute (link juice), while Nofollow
links do not. Most valuable

links are follow .

Steps for Analyzing Your Backlinks

Follow links pass authority

Editorial Links: Earned naturally through high-
quality content. Considered the most valuable.

Guest Blogging Links: Links obtained by writing
guest posts on other websites.

Resource Page Links: Links from resource pages
that curate valuable information.

Profile Links: Links from social media profiles,
forums, and online directories.

Comment Links: Links placed in the comment
sections of blog posts (often nofollow ).

Identifying Toxic Backlinks

Ahrefs Comprehensive SEO tool for
backlink analysis, keyword
research, and competitor analysis.

SEMrush Another robust SEO platform with
extensive backlink analysis
capabilities.

Moz Link Moz's tool for backlink research,

Explorer domain authority analysis, and link
building opportunities.

Google Free tool from Google for

Search monitoring your website's

Console performance, including backlinks.

Majestic Specialized tool for backlink

SEO analysis, focusing on link quality
and trust flow metrics.
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1. Gather Backlink Data: Use tools like Ahrefs
or Google Search Console to compile a list of
all backlinks pointing to your site.

2. Assess Link Quality: Evaluate the DA/PA,
relevance, and authority of each linking
domain. Focus on links from reputable sites.

3. Identify Toxic Backlinks: Look for links from
spammy, low-quality websites that could
harm your rankings.

4. Analyze Anchor Text: Check the anchor text
distribution to ensure it's natural and includes
a mix of branded, generic, and target
keywords.

5. Monitor Link Growth: Track your backlink
profile over time to identify trends and
potential issues.

6. Disavow Harmful Links: Use Google's
Disavow Tool to disavow any toxic backlinks
that you can't remove manually.

Characteristics  Examples

Spammy Links from websites with

Websites excessive ads, poor content,
or unrelated topics.

Link Farms Links from sites created solely
for the purpose of linking to
other sites.

Automated Links generated through

Links automated software or scripts.

Irrelevant Links Links from websites that have
no topical relevance to your

site.

Hidden Links Links that are hidden from
users (e.g., using CSS or

JavaScript).

https://cheatsheetshero.com


http://cheatsheetshero.com/
http://cheatsheetshero.com/user/all/412-seo-backlink-analysis-cheatsheet
http://cheatsheetshero.com/user/all/412-seo-backlink-analysis-cheatsheet
http://cheatsheetshero.com/user/all/412-seo-backlink-analysis-cheatsheet
https://cheatsheetshero.com/

Building High-Quality Backlinks
Link Building Strategies

Creating Linkable Assets

Outreach Best Practices

Content Marketing: Create valuable, informative,
and engaging content that attracts backlinks
naturally.

Guest Blogging: Write guest posts for relevant
websites in your industry to earn backlinks and
increase brand visibility.

Broken Link Building: Find broken links on other
websites and offer your content as a
replacement.

Resource Page Link Building: Identify resource
pages in your niche and suggest your content for
inclusion.

Competitor Backlink Analysis: Analyze your

competitors’ backlink profiles to identify potential

link building opportunities.

Types of
Assets

Examples

Infographics Visually appealing data
representations that are easy to

share and link to.

Original In-depth studies and surveys
Research that provide unique insights.
Guides & Comprehensive guides that
Tutorials cover specific topics in detail.
Tools & Interactive tools that provide
Calculators value to users.

Case Studies  Real-world examples that
demonstrate the effectiveness

of your products or services.

Monitoring and Maintaining Your Backlink Profile

Regular Monitoring

Responding to Negative SEO

Personalize Your Emails: Avoid generic templates
and tailor your outreach emails to each recipient.

Provide Value: Clearly explain how your content
can benefit the recipient’s audience.

Be Concise: Keep your emails short and to the
point.

Follow Up: Send a follow-up email if you don't
receive a response within a week.

Build Relationships: Focus on building long-term
relationships with influencers and website
owners.

Reporting and Analysis

Continuously monitor your backlink profile for
new links, changes in link quality, and potential
toxic links. Set up alerts in your SEO tools to be
notified of any significant changes.

Regularly audit your backlink profile using tools
like Ahrefs, SEMrush, or Moz Link Explorer.
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What is Malicious practices aimed at

Negative harming a competitor's search

SEO? engine rankings. This can include
building toxic backlinks to their
site.

Steps to 1. Identify toxic backlinks

Take promptly.

2. Attempt to remove the

harmful links by contacting the

website owners.

3. Disavow the links in Google
Search Console if removal is
not possible.

4. Monitor your rankings and
traffic for any signs of impact.

Create regular reports on your backlink profile to
track progress and identify areas for
improvement. Include key metrics such as
referring domains, DA, PA, and anchor text
distribution.

Analyze the effectiveness of your link building
strategies and adjust your approach as needed.

Share your findings with stakeholders and use
them to inform your overall SEO strategy.
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